
Artist Proposal and Letter of Intent

My intention as an artist is to create a vast body of work in which individual characters are
examined through portraits, and their stories told through genre scenes and sculptures.
Elements of stories and characters will continue to change based upon specific messages or
ideas I intend to convey; however, one key element that will remain a constant is the theme of
identity and what it means to be a human that acts on instinct and emotion.

It is fascinating to view our attempts at exposing or cloaking our identities through physical
appearance and demeanor, and more so, how it is still so common to completely misinterpret
the first impression due to our own preconceived notions and projections. The saying, "don't
judge a book by its cover" certainly has its own truth and merit, and yet we so often disregard it
to satisfy a socially instinctual urge that continues to run the risk of controversial implications.

In order to further understand this thematic element of identity, I have an internal and
documented process in which I record and categorize individuals different reactions and
character traits according to the scenarios they find themselves in. Sometimes these references
come from the vantage point of my own experience, although it is just as well coming from a
story a friend shares or media coverage from across the world. My vetting process to determine
what information is legitimate and what is sensationalized, or even completely fake is not
particularly stringent. I believe fractured information filled in with fiction is just as important to
understanding the fundamentals of an individuals identity as it is to be completely transparent.

To elaborate on how my art form attempts to capture elements of storytelling and character
development, I will explain in detail my methods used to curate what I believe to be a unique
installation form; as well as the materials and mediums used to carry out such an exhibit.

Exhibition

Title: Mr. E is Dead!

Project Type: Visual Art

Installation of 8 paintings (spray paint on newspaper, mounted to panel), prints (in the form of
leaflets), Porcelain sculpture, wood sculpture, interior decor associated with the theme, and
interpretive text (in the form of a "who dunit" logic puzzle). An additional 7 archival paintings
will be displayed in a separate room.

Outline of Concept:

The purpose of this exhibition is to introduce my style and direction to a larger audience and to
instill a sense of curiosity and nostalgia for the participating viewer. I also intend to sell all forms
of artwork that make up the installation; and grow a larger network of patrons and likeminded
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individuals to whom commissions and collaborations are welcome. Major focus points are the
following; media relations, brand marketing, PR, sales generation, and customer relationships.

Theme and Topic:

Theme deals with identity while the topic deals with crime, secrecy, macabre, mystery, and
rational thinking. An element of storytelling is incorporated into the exhibition. Five students
are suspected of murdering their principle and it is up to the audience (patrons) to decide "who
dunit" a logic puzzle will be posted within the main room allowing the audience, if they so
please, to solve the mystery through logic and deduction. Prints depicting the Principle painting
will also have the same logic puzzle printed on the back allowing the audience to revisit the
puzzle at their convenience. These prints will be given away for free upon arrival, a stack of
them will be left on the side table in the shrine room. A donation box will be provided if patrons
wish to donate for receiving a print. This donation box also doubles as the donation box you
would typically see attached to candle stands at memorials or churches when lighting a candle
for a prayer.

Scale and Objects:

Foyer (shrine/memorial) 75-150 sq ft

Contains painting 3x4 ft, painting stand 4x5ft, candle stand 5x4 ft, small table 2x4 ft. This room
will be partitioned from the rest of the exhibition with a curtain.

Main room 1500-2500 sq ft

Contains five paintings 4x5 ft, one painting 4x7.5 ft, one painting 8x6 ft, one sculpture 1x2 ft,
one sculpture 3x5 ft

Archival Painting room 1200-2500 sq ft

Contains 7 paintings each within the margins of 5x6 ft - 6.5x7 ft

Objectives:

Sales Generation

My intention is to target new accounts in any or all of the following fields; gallery/museum
curators, interior designers, accomplished/professional artists in any discipline, homeowners,
employees and associates of the Toronto Art Council and Foundation, patrons of the arts who
have attended previous visual art shows, and members of the press and media. I would like to
sell all correlating pieces associated with the exhibition, in this case, eight original paintings,
limited artist proof prints of each painting, and two sculptures (porcelain axe with resin covered
log and porcelain hand). In order for sales quotas to be achieved, the event audience should be
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that of our target market. Preferably, sales conversations should already be taking place leading
up to the exhibition but a healthy percentage of enquires at the event should also be seen. The
time scale for purchases should be set within a fairly tight margin of the week leading up the
exhibition and the week following the exhibition; however if most purchases do not happen on
the "day of" exhibition we can assume that the percentage of art sales directly related to the
exhibition in the following week may be lesser, with the exception of commissions based on the
interest of the style of work seen at the exhibition.

Who will benefit from owning my art or using my art?

Public Relations

I intend for this exhibition to evoke a positive response from the public and in turn bestow a
reputation of good standing onto my name and work that will allow me to be seen as a
competitive force. By incorporating a public relations strategy geared to this exhibition I hope to
become more familiar to my audience and in turn receive higher traffic. This higher traffic
should consist of more educated clients familiar with the art world who have more experience
with purchasing and are more inclined to purchase again. I hope to achieve more business
overall and be an artist people feel certain of and comfortable buying from.

My audience must be sure that they are receiving a good product and experience and be
confident in my strength and reputation. As much as I want my audience to understand my
artistic process and ethos I still want my audience to be in the mind frame of an intent to
purchase. My audience is more inclined to buy if my name and work are vouched for by a
credible source, such as; news outlets, key influencers, V.I.P, or celebrities. With this third-party
endorsement, I hope to increase popularity and in turn increase respect, traffic, and sales.
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